
Digital Marketing
Two day training course

Classroom Courses



Book onto our two day classroom course and we’ll equip you with the digital 
knowledge and skills to build engaging campaigns. Our training days are 
informal and involve a mix of practical activities and demonstrations of how 
to use tools as such as Google Analytics and Google AdWords. 

"The course was very helpful, I came away 
motivated and ready to try everything I had 
learnt. I am still using the manual provided 
which has helped tremendously"

Our Digital Marketing course has been designed to 
provide you with an insight into the role of digital 
tools within the modern marketing environment. 
We'll explore the theoretical and strategic 
approaches to digital marketing, as well as include 
engaging, practical activities so you learn how to 
create an effective digital strategy.

Introduction

Book today by calling 0844 488 3775
or email training@jellyfish.co.uk



Whether you're new to digital 
marketing or a marketer looking 
to enhance your knowledge, this 
course will take you through each 
of the digital channels to give you 
the skills to write an effective digital 
marketing plan.

The course
During day one you’ll immerse yourself into 
the digital marketing industry. We'll explore 
the role of digital marketing, how to define 
objectives, the consumer journey and take a 
look at the internal and external factors which 
effect strategic decision making.

We’ll give you an introduction to Programmatic 
& RTB Display, take a look at how social media 
works in business and SEO techniques, which 
will be led by our in-house digital experts. 
There will be a variety of practical, hands-on 
activities to provide you with the tools that  
will help achieve your business goals.

By the end of the day you’ll have a better 
understanding of digital marketing and will be 
ready to move onto day two and cover the core 
components and considerations when writing  
a digital marketing plan.

What we’ll cover
Introduction to Digital Marketing Theory

›  The role of digital marketing and its impact 
on the traditional marketing mix

›  Strategic marketing in a digital landscape

›  Defining digital objectives

›  Internal and External factors influencing 
strategic decision making

› Driving innovation 

› The digital lifecycle

› Building a digital brand

Digital marketing
Day one

The Consumer Journey

› Changing consumer behaviours

› The digital marketing funnel

› Determining digital targeting strategies

›  Building relationships and 
engaging consumers

Social Media Marketing

› The Zero Moment of Truth

› Social Media objectives

› Social Media channels

› Social Media Marketing techniques

Search Engine Optimisation

› The Search Marketing Landscape

› Ranking Factors

› Common SEO objectives

› Building Organic Search success

Programmatic Media Buying

› Introduction to programmatic buying 

›  How it is changing the digital  
marketing landscape

Introduction to Demand Side Platforms

›  How DSPs work and access inventory 
sources (from RTB to Programmatic Direct)
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Looking for a private 
training course?

We offer totally flexible training courses for 
any class size, on any date, at any location 
and with the content of your choice.

£919 + VAT
2 Day
Classroom Course

 
London



With our guidance you’ll start 
creating a digital marketing 
plan which incorporates the key 
strategic components and utilises 
a variety of digital channels and 
campaign tactics.

The course
Day two will begin with an introduction to Google 
AdWords. Led by one of our PPC experts we’ll 
cover the main things you need to know regarding 
AdWords and PPC from basic principles through to 
creating efficient, well-structured campaigns.

We’ll give you an insight into the host of display 
marketing channels available through the Google 
Display Network and discuss the rise of video and 
mobile marketing. 

We’ll cover the importance of Google Analytics 
so you gain an understanding of the product and 
how to use it to serve your own business goals. 
We will also discuss how to use analytics to 
report on the performance of the various digital 
marketing campaign types discussed throughout 
the course.

By the end of the day you'll leave the course 
feeling empowered to return to your workplace 
and contribute to effective digital decision making.

What we’ll cover
Paid Search and the Google Display Network

› PPC purpose and rationale

› Keyword Match Types

›  Account structure and setup

› Improving performance and Quality Score

› Google Display Network

› Creating Ads

Digital marketing
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Mobile and Video Marketing

› The rise of video and mobile marketing

›  The importance of mobile and video in 
digital marketing strategy

Google Analytics
› Measurement Objectives

› Key Dimensions and Metrics

›  Google Analytics – account setup 
and structure

› Google Analytics Reporting & Segmentation

› Google Analytics Insights & Customisation

Digital Marketing Strategies

›  Selecting digitally focused 
marketing strategies

› Data driven marketing strategies

› Identifying and optimising digital resources

› Effective competitor analysis

› Choosing digital Key Performance Indicators

› Writing a digital marketing plan
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What to expect

Brain food
As well as providing complimentary food 
and drink all day, we also believe that 
what you eat and drink when you learn 
is important too. Our menus are well 
known to improve brain capacity and 
concentration. But if chocolate helps you 
learn, then we have that too.

Our trainers
Many of our trainers are practitioners within Jellyfish and 
work on real client accounts. We’ve taken this approach 
as it ensures that your teacher is current, knows their stuff 
and are teaching you the things that made us successful.

We take our training courses 
seriously and understand how 
important it is for you to get the 
most out of your day.

Our facilities
We have comfortable and modern 
facilities with the latest tech to ensure the 
optimum learning experience. We also 
run our courses in our offices, so expect to 
get a taste of real agency life while you’re 
with us!

13:45 15:30 15:45 17:00
Session 3 Break Session 4 Finish

10:00 11:30 11:45 13:00 
Session 1 Break Session 2 LunchAM

PM

Your itinerary

Your D
ay
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As we're on the 22nd floor in The Shard
then there may be a photo opportunity or two :-)



Corporate Credits Package

Corporate Credits 
The more you buy, the more you save

It’s a great way to provide flexible training at 
a time and location that works best for your 
entire team. Many clients also find purchasing 
credits in advance can be an effective way to 
allocate training budget for the year ahead.

Credits can be redeemed against any of  
our scheduled courses running at any of our 
three training venues (London or Manchester) 
and are valid for any staff member to redeem, 
any time within a twelve month period  
from purchase.

The standard cost to buy a 1 day course varies between £499-£599 excluding VAT per person.  
A 2 day course will redeem  2 credits. Discounted prices are based per person, per course credit.

A flexible way to train your team

Book today by calling 0844 488 3775
or email training@jellyfish.co.uk

Our Corporate training packages offer 
the perfect flexible training solution 
for businesses looking to train larger 
numbers of employees or developing 
skills across multiple disciplines.

£350 PP

30+ COURSE
CREDITS

£325 PP

50+ COURSE
CREDITS

£499-599 PP

1 DAY TRAINING
COURSE

£375 PP

15-30 COURSE
CREDITS
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London
The Shard

This is our prestigious flagship 
training facility in the iconic 
Shard right next to London Bridge 
Station and Borough Market.

22nd Floor
The Shard
32 London Bridge Street
London, SE1 9SG

Would you prefer an
on-site training session?

Our private training courses are 
designed to help you get the 
course you want, exactly the way 
you need it. Any course of any class 
size, on any date, at any location 
with the content of your choice.


